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The Context

In Q4 we invited almost 160 experts from across the telecoms spectrum to share their
views on a variety of issues.

Their key current concerns and thoughts on the future
How they gather information

Why they meet

Who they are

These are the results...




TELCO

ORGE

Sustainability & Energy Costs
7%

Monetising 5G
32.8%

Regulatory & Spectrum Issues
11.9%

Preparing for 6G
13%

Network Security & Resilience
25.5%

Central Topics

Revenue Pressure & Commoditisation
Competition from Non-Telco Players
Vendor Ecosystem Transformation
Customer Expectations & Experience
CAPEX & OPEX Management

Creating new services customers want
Migration to Telco Cloud & SDN
Industrial Use Case for 5G and 6G

IP, Optical and DC networks

Private 5G

Standards and research

Artificial intelligence

Bridging Telco & enterprise IT ecosystem

Question: Which industry issues are you most interested in? (Pick ALL that apply)



TELCO

ORGE

Regulatory/ Policy Blockers
4.3%

Skills/ Recruitment Gaps
31.3%

CAPEX Investment
25.8%

Business Change driven by Al/ML
28.9%

Central Topics

Cross-Silo Coordination

Tight Internal Budgets/ Cost Increases
Customer Spend Changes

Vendor/ Partner Management
Keeping Up with Change

Immature/ Unproven Technologies

Divergence in Standards (& eventual geopolitical
pressures)

Cybersecurity & Data Privacy

Lack of Cloud Native Architecture Compliance
New Business Models

Cost Reduction from Automotive Customers
Value Chain Rent Seekers

Question: What are the biggest issues you face? (Pick ALL that apply)



Looking Ahead

ORGE

Funding issues
1.9%

Drive to innovate

Telco ecosystem doesn't meet enterprise needs
No focus for the Telco industry to align on

Too early for 6G

No single definition of success

Customer benefit is still unclear

Unclear regulations
17.4%

Poor industry collaboration/ innovation
51.6%

Unclear business models
25.2%

What do you view as the most likely reason for 6G not to succeed? (Pick ONE)



TELCO

ORGE News Sources

Podcasts
5.8%

Networking platforms

Social media 32.3%

13.8%

Video interviews
14.8%

Newsletters
Whitepapers 15%
15%

What free services do you use to keep informed? (Pick ALL that apply)



TELCO

ORGE News Sources

Exclusive podcastsNone $15
7.4% 2.7% Early or privileged access to info 6.5%
23.6%

$20

Premium content 38.7%

ARV

$21+
14.2%
Confidential networking and ideas-sharing
23.3%
Exclusive whitepapers $6-10
21.6% 28.4%
What paid services do you use What monthly price

to keep informed? are you willing to pay?



TELCO

Meeting

ORGE

To widen my network Strengthening my existing network

8.3% / 1.9%

To promote my business
9.6%

To learn about innovations
42.3%

For the conference
16.7%

To initiate commercial deals
21.2%

What is your main objective for attending events? (Pick ONE)



TELCO

Meeting

ORGE

Directories
2.7%

e None of those

. ) e LinkedlIn
Assoclation Web5|tes E |
33.8% - Ehvuells

Company websites
30%

Search Engines
31.2%

How do you learn about upcoming events? (Pick ONE)



TELCO-
ORGE

Industry online forums
9.7%

ther O0.7%

Head-hunters/ recruitment firms

LinkedIn 201%

14.7%

Own professional network
35.8%

How do you mainly find the right talent?




TELCO

Profile

ORGE
Sales &Marketing 6.5% R&D
Consultant Finance/ Procurement 1.9%
7.2% 979

Technology

o)
MD/CEO 52:57

37%

Strategy/ Planning
PAON Y

VP/ Director
17.4%

¥ Operations
anager o
26.4% 22.8%

What is your level of seniority? INn what business area?



TELCO

Profile

ORGE
Association/ NGO 2.6% Other
Policymaker 4.5% IEE2 2 2%
| Media GSA 25% 2.2%
Consultant/ Analyst \ 0.6% 6.2%
4.5%

Academia/ R&D NEe
52% 10.2% T™M Forum
35.6%
CSP
38.1%
Software vendor
13.5%
GSMA
20.4%
NG
Hardware manufacturer/ vendor 22.9%

31%

Are you a member of an industry
What does your company do? body?
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THANK YOU!




